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Exhibits Profile

= Bakury Products

= Chocolate and Cocoa Products

= Frozen and Sami-finishad Prodicts
» Frut Prodiucts

* Honay and Jam

= |ngradiants and Food Additives

* | ow Fat Confiactionery Products

» Pastry Products

= Bnacks

= Sasaly

Tairy Products

= Butiar

= Canned Milk

# Cheese

= Farmanted Mil Products
# lca Cream

= itk and Cream

Drinks

= Fruif Juices and Concentrates
= Mon-alcoholic Juices

= Soift Dirirks

= ‘Watar

Frozan Fooils

= Fozen Fruils and Vegalzhias

# Frozen Pastry Products

# Frogen Prepared Foods

= ieats and Fish Coak-Chilled Foods

Frunts and Vegatabke
= Fresh and Oried Frugs
= Frizsh and Dried Vegetablas

“The albove Bt i nol axdhaisti, B s inlanded & o guide only.

OCErY Pror
= Cerpals
= Fowr
= Food Concentratas and Additves
* |nstant Foods (soups and nocdles)
= Nuts and Delad Frults
= Pasla
= Snacks, Potato Chips, and Grackers
* Spces, Seasanings, and Saft
= Sugar and Starch

= Epgs and Products of Egg Processing
# Frash Maat

* hieal By-products

# Packad Meat

= Pouliry and Gama

= Sausage Products

* Semi-firshed Meat Products

= Smoked Meat and Dalicacks

ks, Fals, and Sauoes
= Coaking Fats
* Kefchups. Mayonnaise, and Saoces
= Margarine and Spraads
= Aenderid Animal Fais
* Yeqetable Ods

Health & Nutrition

» Dlatonlfication & beaity suppiements

= Functonal foods & suppiements

= Healthcare, harbal, traditional and
altermative medicines

= Heafth & fitness supples

= Homeopathy

= Mulraceuticas

* Pharmaceufical products

= Sports nudrilion

* Vitamin & mineral supplements

@ and Cotg
= Coffes Baans

# Coftes Drinks

* Coffes Substitutes

= Extraciad [agueous or dried axiracts) Taa

== Flavoured Tea

= Frere Dried Coffes

= Granulated Tez

# Ground Coffes

= inztant Caffes

= o5 Tea Leal

# Pressed (Jeaves with stem) Tea
= Toa Drinks

= Hala

# Ready {0 eat (AITE)

= Rice end Rica Products
= Cannad Food

Trade Visitors'
Profile

= Bakiries. Colfes Bhops, and Tea Housas

* Catesing Companies

= Chedt and Sommeliess

# Fast Food Outlets, Snack Bars
and Gas Stations

* Food importars and Distnbutors

= Food Dutiets at Unhersitias, Schaols,
Companies, Office Busldings

» Food Whalasalers and Tradars

= Hatels, Restaurans, Bars, Clubs, and Aesorts

* Imported Food Stores

= [Inling Stores

« Supermarkets, Groceres, and
Comvanlence Stores

= 'Wing Distributors, Importers, and Shops

BEVERAGE

A

Food &
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Exhibits Profile

= External Trarsponiation Eguipment

* internal Conveying and Transportation Bquipment
» Sloraga Faclities, Sio Piants, Tarks

= Transport and Logistics

= Carton Erecting, Filing and Sealing Machines
* Cleaning and Tempering Machines
» Cloging Machines for Muftl-pack Cartang
= Closing Machines for Unit Packaging
= Deporating Machings
* Bquipment fior Frinting, Coding, Marking,
and Embassing Packages
* Filling and Seing Machines for Preformed Packages
+ Foemning, Fifing, and Sealing Machines
» Inspacting and Checking Machines
» Lahaling Machinas
» Machirses for Formiing, Dismanting and
Securing Load Uinits
* Multlpack Carion Erecting Machines
» Packaging Material and Componant Handiing Machines
= Packagirg Servces
+ Packing Alds
* Packing Maigrists
= Sorting Machines

“The above kst is not exhausiive. I s infended as a guide anly.

Reaching its 8" year, FoodTech 2017 is geared to play a vital role in
gathering the right industry players with technological advances and
showcase it to those who are on the lookout for opportunities to
solve complex technical or business challenges. The increase of
population (projected to reach 11.2 bilion by 2100) creates a higher
and huge demand in food and beverage market. Therefore food
technology plays a big role to uphold the standards and quality of
food and beverage for a better and healthier population.

SOUFTE. WWWIN.OID, WAWLITEITROR.gov. Ty,
vy, wwns technologyreniow. com
#+ Special Protaction Packaging Machines # kca Cream Technology
= Weighing Technalogy and Systems * Mast Processing Tachnology
= ‘Wragping Machines for Multi-pack Cartans = Noodie Technokgy
= Wrapping Machines far Unit Packaging

* Analytical, Laboratory, and
Meszzuring Equipment
= Hygiena Tachnology

= Biptachnology

= Haalth and Safely & Wark. Fre Protecfion

= Mairtanance | Senvice

« Operating Materials

= Power, Waber, Wasta Water

= \iasde Aemaval, Recycling,
Envirormental Prafection

= fArofma, Essenca and Spice Technology
* Bakiery Tachnology

* Basic Food Technology

= Heverage Technalogy

= Coffee and Tea Technalogy

# Dalry Technology

» Daficateszan and Comvaniance Food Tachnoiogy

= Fizh Processing Technalogy
« Fruits and VegetablesTachnoiogy

= Ralrigeration Pants
» Venfilation, Alr-conditionirg, and Heating Technokgy

Trade Visitors' Profile

All sactars of the food and beverage industry,

management and amploveas imvolved in,

* Design

* Food Trade and Other Decision-makers from the
Foad kndustry

» | arga-scale Butchers and Bakeries

* Manufacturing / Production

= Pet Food Industry

» Purchasing, Sabes, and Marksting

» (uality Control and Maintenance

» Research and Devalopment
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MIFB 2016 Exhibition Statistics

Main Area OFf Interest
ek Food

_ 8.71%
_ 1.5

Prasarvad Brdi

-35&%

Meats Packaging Ecuipmend / Malenais

_ 16. 2'5%
Crgaric and Heah Fradost
. 11.37%
s, Fats & Sauces
8.53%
Meals & Poutiry
10.60%

e & Spaces

15.66%

Halgl Food

Girocary Products
14.62%
Frowen Food

23.37%

Fresh / Dried Froks & Vagetablas
R 20.31%

Food Processing Equapmsn f Maieriaks Food

B e 29.22%

Food ingrediants

(SR 30.70%

iy Products

I 21.51%

Conuankance Food

I 17.13%

Confectonary. Bleouts £ Pasir

_uam
_ 30.27%

Canned Froducts

R 10.33%

Besseraged

by

5.34%

VISITORS' PROFILE

Businass Nature
Whiosasaler

4.29%
Restaurant / Cales

12.69%

ML o
e SRR 17.32%
ImpoetenExporter

Hospiality

4.08%

Govermment

| PR
Rstallar Hyper / Suparmarkat

44.27%

92% of exhibitors said that their
objectives in MIFB 2016 were met!
To survey markat shuation

33%

o penetrata new markats
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EXHIBITORS' FEEDBACK

Rating of MIFE 2016

1 yﬂ Lirsatistactony

18,043

Trade Visitors

17

Group Pavilions

494

Exhibitors

08

Countries




1% What the Exhibitors, Visitors and Key Buyers said...

“MIFE has been able to bring In
vigitors of good quality and it is
definitely a good platform for naw
product launching. Ovarall MIFE
is doing great and we are
definitety looking forward to
participata in MIFE againt”

Martin Runshaug
Managing Director of Scan-Food
Pte Ltd (King's Candy), Singapare

“Kaorea Fishery Trade Association
{KFTA)} brought 10 companies into
MIFE ta promote Korean high quality
saatood. We are very satisfied with
the buyers' quality and it was of a
vary good experiance. We ware able
to baarn mare about the curmant
miarket through the meetings with
the buyers."

Park Kyu Tae
Assistant Manager of Korza Fishary
Trade Association, South Korea

MIFB 5
Marketing Efforts ¢
to Affract 8
Quality Visitors 10

“MIFB did good! Keep up the
good work to bring in morne
and more exhibitors and
wisitors in the futura!”

“MIFE did very well and the
potential is more than what we
assumed before we visitad, We are
alreacy in the process of ordering
with some of the exhibitors!”
Jimmy Lo

Manager of PT Karya Kencana
Surnbier Sari, Indonesia

Gokhan Karagoz
Foreign Trade Manager of Matur
Gida San . Tic.Lid., Turkay

“The arganiser provided &

good service! We managed o “MIFB's Hosted Buyer Programme
gain a lot of market information has provided us a platform to search
from this exhibition and we and pre-schedule mestings with both

certainly would want to visit
MIFE again in the future.”

local and international exhibitors, We
wiold like to thank the organiser for

_ ) this golden opportunity and taking
Kristal Wai . time to faclitate the meetings during
Manrager of Sure Touch L MIFBS”

Sdn Bhd, Malaysia i
. Sufeeya Sama-ae

| Business Manager, Muslim Food of

i Siam Makro Public Company Limited,

Thailand

Local and International Buyer Programme

Business Matching Programme

Governmeant Suppons and Endorsements

Local and International Show Visits

Ernail Campaigns to targeted FEB Trade Visitors

Social Media Marketing

Fublic Relation Activities - Press Conlerences, Intervews, Networking Evants etc
Advertising Gampaigns - Print and Digital Advertsemants in Malaysian MNewspapars
Fartriaring with Local and Intsrnational Magazines and Web Portals to gain publicity
Warious Printed and E-Markating Coflaterals

Straet Buntings / Biboards

Special VIP Invitation Programme

Assocation Invitation Programmea 1o Dring in the mambers

Investment Fee
Bare Space

s mingmur 18 saq.m.

= at LISOS 330,00 persg. m
ffor intemational exhibitors)

Thiz is rental of space only, Exhibitors
dre responstie for their own dasign,
construction and fumishing. A8 electrical
ecuiprmant and installation must be
undertaken by the Offical Cortractor,

Shell Scheme

® MirETum 9 sq. m,

» at USDE 355.00 per ag, m.
{for intesnatioral exhibitors)

This package nciudas

Fazcia hoard with exhbitor company narme ard booth
nurmber: Nesdle punched carpet; 1 unit of power point;
2 units of spotiights; 1 urd of information desk; 2 urits of
folding chair; and 1 unit of waste paper Din.

*Abowve price i8 subject o 6% Goods & Sendces Tax,

Drop us a line

\"}Q_ o

s =

W el it com my

Sphere Exhibits Malaysia Sdn Bhad jim06m .0
Lot 1006, Lesved 10, Tower 2, Faber Towers,
Jaipn Desta Hategla, Faman Deaa, 58100 Fuala Lumpur,

T +503-7960 1133 F4B05-7ea0 0134
E milipepnemashiois com.my

fo find out more!

For Maieysen Govemmant Agoncies. ploase contect;
mumaRa(E) siGaa Mutiara Sigma (M) Sdn Bhd

T +B05-Toa8 1133 F +600-T086 0736
E zulainatm-sigma.oom



